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ast 59,666 59,793 4,700 3 0.28 245,342 0.00 C
e 240 100% 240D 100% 240 100%  FHEDE0%  FHEDE 0% 240 100%
1 Direct 38,208 (64.04%) 38,883 (65.03%) 3,690 (78.51%) 0 0.28 167,397 (68.23%) 0.00 (-) (
2 Organic Search 11,874 (19.9%) 11,797 (19.73%) 626 (13.32%) 10 # 0.35 44,805 (18.26%) 0.00 (-) (
3 Paid Social 4,135 (6.93%) 4,145 (6.93%) 50 (1.06%) 0 0.04 12,967 (5.29%) 0.00 (-) (
4  Paid Search 2,760 (4.63%) 2,761 (4.62%) 232 (4.94%) 11 # 0.43 11,069 (4.51%) 0.00 (-) (
5 Referral 2,070 (3.47%) 2,066 (3.46%) 97 (2.06%) 10 # 0.34 8,541 (3.48%) 0.00 (-) (
6  Cross-network 39 (0.07%) 39 (0.07%) 4 (0.09%) 11 7 0.90 182 (0.07%) 0.00 () (
7  Organic Social 35(0.06%) 35(0.06%) 0 (0%) 3 0.34 139 (0.06%) 0.00 () (
8  Unassigned 33 (0.06%) 33 (0.06%) 2 (0.04%) 8 0.52 139 (0.06%) 0.00 (-) (
9  Organic Shopping 20 (0.03%) 20 (0.03%) 0 (0%) 0 0.00 60 (0.02%) 0.00 (-) (
10 Al Assistant 8 (0.01%) 8 (0.01%) 0 (0%) 0 0.13 25(0.01%) 0.00 (-) (
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